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Retail Road Rules



Choosing the Right Technologies



Deep Insights Into Shopping Patterns   



Measureable Retail Results   

Pre

Post



Advertising Insights



Location Based Advertising Engagements

Awareness Consideration Preference Action

Type-In Survey/Poll

Video Engagement App DownloadEmail Collection



Targeting the Right Travelers

Location
Specific location 

information better targets 
specific cohorts.

Airport markets, regions

Device
We can target specific 
devices to reach the 
intended audience.

Smartphones, tablets, laptops

Day Part
We can use day part to 

determine the best time to reach 
the target.
Weekdays, 

Holiday travel weekends



Improved Targeting Via Location Demographics

Third party data currently provides 
more precise targeting for brick-
and-mortar retail locations:
• Custom location sets based 

on neighborhood

• Keyed ZIP Code data covering a wide 
variety of demographic and 
psychographic characteristics

• Granular location-targeting for each 
specific campaign

Chicago During the DaytimeChicago during the Daytime



Young Digerati

Tech-savvy and fashion-forward, you will find them enjoying 
international travel, at the coffee shop and local 
microbrewery.

Demographics Traits
Age Ranges: A25-54
Income: Wealthy, 100k+
Marital Status: Mix, married/single
Presence of Kids: Family Mix
Property ownership: Mix, Own/Rent
Employment Levels: Management
Education Levels: Graduate Plus

Lifestyle & Media Traits
Orders from Expedia.com
Traveled to Asia
Watch Independent Film Channel
Reads The Economist
Has Audi A3

Source: Nielsen Prizm 2013

Airports, City Center, Starbucks, Bars



Generation Wi-Fi

Gen-X music fans who rely on their mobile phones to be 
constantly connected.

Airports, City Center, Starbucks, Bars, Stadiums

Demographics Traits
Median HHI: $47k
Age Ranges: Under 35
Presence of Kids: HH w/o Kids
Education Levels: College Graduate
Homeownership: Renters

Lifestyle & Media Traits
Never had a wireline connection 
Download podcasts
Heavy social networkers
Visit Orbitz.com
Watch MTV



Globetrotters

Affluent retirees who are frequent international leisure 
travelers.

Airports, Starbucks

Demographics Traits
Median HHI: $102k
Age Ranges: 65+
Presence of kids: HH without Kids
Education Levels: Advanced Degree
Homeownership: Yes

Lifestyle & Media Traits
Attend opera performances
Real estate investments
Universal retirement insurance
3+ international trips a year
Read Conde Nast Traveler



Bright Lites, Li’l City

Well-off, middle-aged couples settled in the nation’s satellite 
cities. They have well-paying professional careers and homes 
filled with the latest technology.

Demographics Traits
Age Ranges: A55+
Income: Wealthy, 100k+
Marital Status: Mix, married/single
Presence of Kids: HH w/ kids
Property ownership: Own home
Employment Levels: Management
Education Levels: College grads

Lifestyle & Media Traits
Shop at Costco
Gamble in Las Vegas
Read Runner’s World
Watch The Simpsons
Own BMW M1

Source: Nielsen Prizm 2013

Airports, Starbucks
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Zack Sterngold
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Boingo Wireless
zsterngold@boingo.com


